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Learning Outcomes of the Curricular Unit

Recognize the fundamental role of marketing within organizations;

Identify different communication channels within marketing;

Recognize the specificity of advertising discourse;

Develop the ability to reflect on advertising discourse critically;

Recognize the place of advertising within a marketing strategy;

Identify strategies/procedures used in advertising creation;

Design advertising messages suitable for the target audience;

Design advertising messages appropriate to the communication objectives;

Ability to work in a team, realizing the validity of such a procedure in the context of advertising creation.

Learning Outcomes of the Curricular Unit (Lim:1000)

Recognize the fundamental role of marketing within organizations;

Identify different communication channels within marketing;

Recognize the specificity of advertising discourse;

Develop the ability to reflect on advertising discourse critically;

Recognize the place of advertising within a marketing strategy;

Identify strategies/procedures used in advertising creation;

Design advertising messages suitable for the target audience;

Design advertising messages appropriate to the communication objectives;

Ability to work in a team, realizing the validity of such a procedure in the context of advertising creation.
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