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Caraterização da Unidade Curricular / Characterisation of the Curricular Unit

Designação da Unidade Curricular /
Curricular Unit:

[318120016] Criação Publicitária e Marketing 
[318120016] Advertising Creation and MarketingAdvertising
Creation and Marketing

Plano / Plan: 2023/2024

Curso / Course:
Artes Plásticas e Multimédia 
Arts and Multimedia

Grau / Diploma: Licenciado

Departamento / Department: CA - Comunicação e Arte

Unidade Orgânica / Organic Unit: Escola Superior de Educação de Viseu

Área Científica / Scientific Area: Artes

Ano Curricular / Curricular Year: 1

Período / Term: S1

ECTS: 4

Horas de Trabalho / Work Hours: 0108:00

Horas de Contacto/Contact Hours:

(T) Teóricas/Theoretical: 0000:00 (TC) Trabalho de Campo/Fieldwork: 0000:00

(TP)
Teórico-Práticas/Theoretical-Practical:

0045:00
(OT) Orientação Tutorial/Tutorial
Orientation:

0000:00

(P) Práticas/Practical: 0000:00 (E) Estágio/Internship: 0000:00

(PL) Práticas Laboratoriais/Pratical Labs: 0000:00 (O) Outras/Others: 0000:00

(S) Seminário/Seminar: 0000:00

Docente Responsável / Responsible Teaching

[2092] Paula Maria De Azevedo Ferreira Rodrigues

Outros Docentes / Other Teaching

[504340] Marlene Ferreira Ribeiro 
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Learning Outcomes of the Curricular Unit

Recognize the fundamental role of marketing within organizations;

Identify different communication channels within marketing;

Recognize the specificity of advertising discourse;

Develop the ability to reflect on advertising discourse critically;

Recognize the place of advertising within a marketing strategy;

Identify strategies/procedures used in advertising creation;

Design advertising messages suitable for the target audience;

Design advertising messages appropriate to the communication objectives;

Ability to work in a team, realizing the validity of such a procedure in the context of advertising creation.

Learning Outcomes of the Curricular Unit (Lim:1000)
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Recognize the specificity of advertising discourse;

Develop the ability to reflect on advertising discourse critically;

Recognize the place of advertising within a marketing strategy;

Identify strategies/procedures used in advertising creation;

Design advertising messages suitable for the target audience;

Design advertising messages appropriate to the communication objectives;

Ability to work in a team, realizing the validity of such a procedure in the context of advertising creation.
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