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Learning Outcomes of the Curricular Unit

1- Know the historical path of the media ;
2- Know the origins, paths and rise of the Internet;

3- Understand the transformations that have occurred in the media field due to the rise of network
technologies;

4- Recognize the deep relation existing between the media field and the cultural field.

5- Reflect on the cultural and identity impacts of the transformations in the media field in the last 3 decades.

Learning Outcomes of the Curricular Unit (Lim:1000)

1- Know the historical path of the media ;
2- Know the origins, paths and rise of the Internet;

3- Understand the transformations that have occurred in the media field due to the rise of network
technologies;

4- Recognize the deep relation existing between the media field and the cultural field.

5- Reflect on the cultural and identity impacts of the transformations in the media field in the last 3 decades.
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