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Caraterização da Unidade Curricular / Characterisation of the Curricular Unit

Designação da Unidade Curricular / Curricular Unit:
[318130010] Media e Cultura Contemporânea 
[318130010] Media and Contemporary Culture

Plano / Plan: 2023/2024

Curso / Course:
Comunicação Social 
Media Studies

Grau / Diploma: Licenciado

Departamento / Department: CA - Comunicação e Arte

Unidade Orgânica / Organic Unit: Escola Superior de Educação de Viseu

Área Científica / Scientific Area: Ciências da Comunicação

Ano Curricular / Curricular Year: 1

Período / Term: S1

ECTS: 4

Horas de Trabalho / Work Hours: 0108:00

Horas de Contacto/Contact Hours:

(T) Teóricas/Theoretical: 0000:00 (TC) Trabalho de Campo/Fieldwork: 0000:00

(TP)
Teórico-Práticas/Theoretical-Practical:

0045:00
(OT) Orientação Tutorial/Tutorial
Orientation:

0000:00

(P) Práticas/Practical: 0000:00 (E) Estágio/Internship: 0000:00

(PL) Práticas Laboratoriais/Pratical Labs: 0000:00 (O) Outras/Others: 0000:00

(S) Seminário/Seminar: 0000:00

Docente Responsável / Responsible Teaching

[2225] Pedro Jorge Coutinho Dos Santos Simões

Outros Docentes / Other Teaching

[2225] Pedro Jorge Coutinho dos Santos Simões 
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Learning Outcomes of the Curricular Unit

1- Know the historical path of the  ;media

2- Know the origins, paths and rise of the Internet;

3- Understand the transformations that have occurred in the media field due to the rise of network
technologies;

4- Recognize the deep relation existing between the media field and the cultural field.

5- Reflect on the cultural and identity impacts of the transformations in the media field in the last 3 decades.

Learning Outcomes of the Curricular Unit (Lim:1000)

1- Know the historical path of the  ;media

2- Know the origins, paths and rise of the Internet;

3- Understand the transformations that have occurred in the media field due to the rise of network
technologies;

4- Recognize the deep relation existing between the media field and the cultural field.

5- Reflect on the cultural and identity impacts of the transformations in the media field in the last 3 decades.
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