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Learning Outcomes of the Curricular Unit

1. Identify the existing types of media and the respective functions;

2. Understand how newsrooms work and who are the people working in them
3. Understand newsmaking from the journalist's organizational context.

4. Understand the relationship between markets and the media;

5. Differentiate editorial lines in the media, using a critical perspective to identify commercial strategies and
infotainment elements;

6. Understand and mobilize contents about the theories surrounding the newsworthiness of information;

7. ldentify the challenges of disinformation and learn how to confirm information based on sources that
promote the spread of fake news.

Learning Outcomes of the Curricular Unit (Lim:1000)
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5. Differentiate editorial lines in the media, using a critical perspective to identify commercial strategies and
infotainment elements;

6. Understand and mobilize contents about the theories surrounding the newsworthiness of information;

7. ldentify the challenges of disinformation and learn how to confirm information based on sources that
promote the spread of fake news.
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