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Caraterização da Unidade Curricular / Characterisation of the Curricular Unit

Designação da Unidade Curricular / Curricular Unit:
[318130020] Ética e Deontologia da Comunicação 
[318130020] Communication Ethics and Deontology

Plano / Plan: 2023/2024

Curso / Course:
Comunicação Social 
Media Studies

Grau / Diploma: Licenciado

Departamento / Department: CA - Comunicação e Arte

Unidade Orgânica / Organic Unit: Escola Superior de Educação de Viseu

Área Científica / Scientific Area: Ciências da Comunicação

Ano Curricular / Curricular Year: 1

Período / Term: S2

ECTS: 4

Horas de Trabalho / Work Hours: 0108:00

Horas de Contacto/Contact Hours:

(T) Teóricas/Theoretical: 0000:00 (TC) Trabalho de Campo/Fieldwork: 0000:00

(TP)
Teórico-Práticas/Theoretical-Practical:

0045:00
(OT) Orientação Tutorial/Tutorial
Orientation:

0000:00

(P) Práticas/Practical: 0000:00 (E) Estágio/Internship: 0000:00

(PL) Práticas Laboratoriais/Pratical Labs: 0000:00 (O) Outras/Others: 0000:00

(S) Seminário/Seminar: 0000:00

Docente Responsável / Responsible Teaching

[2269] Joana Margarida Rodrigues Lopes Martins Mota

Outros Docentes / Other Teaching

[2269] Joana Margarida Rodrigues Lopes Martins Mota 



PROGRAMA 
Ética e Deontologia da Comunicação 

2023-24

INSTITUTO POLITÉCNICO DE VISEU - PROGRAMA(2023-24) 2/4

Learning Outcomes of the Curricular Unit

1. Differentiate deontology in its relationship with ethics, morality and law.

2. Understand the field of the media and its ethical and deontological specifications, given the necessary
compatibility between the pole of freedom and the pole of responsibility in the work of journalists.

3. Understand and identify the issue of self-regulation in relation to the autonomy of the journalistic field and
identify the existing mechanisms of social responsibility.

4. Identify codes of ethics as duty charters and instruments of responsibility for journalists and understand the
applicability of their points in relation to the specificities of the journalist's work.

5. Distinguish self-regulation instruments from hetero-regulation instruments: the specific case of the
Communication Regulatory Authority and the Journalist's Professional Card Commission.

Learning Outcomes of the Curricular Unit (Lim:1000)

1. Differentiate deontology in its relationship with ethics, morality and law.

2. Understand the field of the media and its ethical and deontological specifications, given the necessary
compatibility between the pole of freedom and the pole of responsibility in the work of journalists.

3. Understand and identify the issue of self-regulation in relation to the autonomy of the journalistic field and
identify the existing mechanisms of social responsibility.

4. Identify codes of ethics as duty charters and instruments of responsibility for journalists and understand the
applicability of their points in relation to the specificities of the journalist's work.

5. Distinguish self-regulation instruments from hetero-regulation instruments: the specific case of the
Communication Regulatory Authority and the Journalist's Professional Card Commission.
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Syllabus (Lim:1000)

1. Ethics, Morals, Law and Deontology: concepts and complementarities

2. Self-regulation in the media field: autonomy and responsibility in self-regulation mechanisms

3. The Deontology of Portuguese Journalists: instruments for regulating the profession

4. The urgency of ethical and deontological issues in the face of the crisis in journalism: codes of ethics in
Europe and around the world: ethical principles underlying the creation of codes; the Code of Ethics for
Portuguese Journalists.

5. The instruments of hetero-regulation of the media sector in Portugal

Demonstration of the syllabus coherence with the curricular units' learning objectives

The syllabus is interrelated with the objectives, in that the aim is for students to understand the specificities of
journalistic practice and, in conjunction with a macro view of the profession, to understand how the
instruments of deontology enable journalists to articulate their freedom, autonomy and responsibility in the
information society. As well as exploring the main themes, the aim is to develop and reinforce in students the
necessary critical spirit around the media sector, seeking a better understanding of the profession.

Teaching Methodologies (Including evaluation; Lim:1000)

The teaching methodology combines a theoretical approach to the content with its demonstration and
practical application. Reconciling the teacher's tutorial guidance with contact hours, work will be carried out
on reading and understanding the content taught, in parallel with the practical implementation of the subject's
teaching vectors.

The assessment of the work carried out, leading to a final grade, will be based on:

A written test, in which the student must obtain a minimum of 7.5 values and which has a weighting of 50%.

A critical review of one of the texts recommended by the teacher, with a weight of 20%

A group assignment with a weight of 30%
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Demonstration of the coherence between the teaching methodologies and the learning outcomes

The teaching methodology includes a written assessment test, which aims to assess the student's knowledge
of the syllabus as a whole. The practical work is aligned with the aim of bringing the student closer to the
main problems in the area of ethics and deontology in the field of information and journalism, as well as
broadening the student's oral and written skills and developing their critical spirit in the face of the current
media reality.

Bibliografia / Bibliography (Lim:1000)
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