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Caraterização da Unidade Curricular / Characterisation of the Curricular Unit

Designação da Unidade Curricular / Curricular Unit:
[31813010] História dos Media 
[31813010] Media History

Plano / Plan: 2015/2016

Curso / Course:
Comunicação Social 
Media Studies

Grau / Diploma: Licenciado

Departamento / Department: CA - Comunicação e Arte

Unidade Orgânica / Organic Unit: Escola Superior de Educação de Viseu

Área Científica / Scientific Area: Ciências da Comunicação

Ano Curricular / Curricular Year: 1

Período / Term: S2

ECTS: 4

Horas de Trabalho / Work Hours: 0108:00

Horas de Contacto/Contact Hours:

(T) Teóricas/Theoretical: 0000:00 (TC) Trabalho de Campo/Fieldwork: 0000:00

(TP)
Teórico-Práticas/Theoretical-Practical:

0045:00
(OT) Orientação Tutorial/Tutorial
Orientation:

0000:00

(P) Práticas/Practical: 0000:00 (E) Estágio/Internship: 0000:00

(PL) Práticas Laboratoriais/Pratical Labs: 0000:00 (O) Outras/Others: 0000:00

(S) Seminário/Seminar: 0000:00

Docente Responsável / Responsible Teaching

[2045] João Augusto Guerra Rocha Nunes [2225] Pedro Jorge Coutinho Dos Santos Simões ;

Outros Docentes / Other Teaching

[2225] Pedro Jorge Coutinho dos Santos Simões 
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Learning Outcomes of the Curricular Unit

To know the evolution of the media taking into account historical and cultural processes. 

To assess processes and techniques which had reinforced the assertion of the media 

To recognize the importance of the media as vehicles of propaganda and advertising during the nineteenth and

twentieth centuries. 

To understand the "media revolution" during the last quarter of the twentieth century 

Learning Outcomes of the Curricular Unit (Lim:1000)

To know the evolution of the media taking into account historical and cultural processes. 

To assess processes and techniques which had reinforced the assertion of the media 

To recognize the importance of the media as vehicles of propaganda and advertising during the nineteenth and

twentieth centuries. 

To understand the "media revolution" during the last quarter of the twentieth century 

Syllabus (Lim:1000)

1 ? Embryonic forms of ?social communication?

2 ? New techniques, new forms of communication

3 ? Authoritarianism/totalitarianism and media use/valorization: the case of

Nazi Germany

4 - The post-war media

5- The ?media? revolution: a new time

Demonstration of the syllabus coherence with the curricular units' learning objectives

The syllabus is consistent with the learning objectives. The course focus  is history of the  Media, wich is
enshrined in the  syllabus and in the learning objectives.
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Teaching Methodologies (Including evaluation; Lim:1000)

During the course, the necessary exposure of syllabus by the teacher will be complemented with the use
of audiovisual media and reading/analysis of texts. Motivation/commitment as well as participation in
the teaching activities will be taken into account by the teacher when awarding the final grade. However,
evaluation derives particularly from two reference instruments: research work, carried out in groups
(30%), which requires an oral presentation at the end of the semester; written test (70%). 

Demonstration of the coherence between the teaching methodologies and the learning outcomes

Teaching methods are consistent with learning objectives. The use of historical documents/sources makes it
possible to value knowledge of the past through the involvement of students in research and investigation
tasks. The use of images also makes it possible to discover historical reality in a more interesting and
motivating way.
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