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Learning Outcomes of the Curricular Unit

To know the evolution of the media taking into account historical and cultural processes.

To assess processes and techniques which had reinforced the assertion of the media

To recognize the importance of the media as vehicles of propaganda and advertising during the nineteenth and
twentieth centuries.

To understand the "mediarevolution” during the last quarter of the twentieth century

Learning Outcomes of the Curricular Unit (Lim:1000)

To know the evolution of the mediataking into account historical and cultural processes.

To assess processes and techniques which had reinforced the assertion of the media

To recognize the importance of the media as vehicles of propaganda and advertising during the nineteenth and
twentieth centuries.

To understand the "mediarevolution” during the last quarter of the twentieth century

Syllabus (Lim:1000)

1 ? Embryonic forms of ?social communication?

2 ? New techniques, new forms of communication

3 ? Authoritarianism/totalitarianism and media use/val orization: the case of
Nazi Germany

4 - The post-war media

5- The ?media? revolution: anew time

Demonstration of the syllabus coherence with the curricular units' learning objectives

The syllabus is consistent with the learning objectives. The course focus is history of the Media, wich is
enshrined in the syllabus and in the learning objectives.
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Teaching Methodologies (Including evaluation; Lim:1000)

During the course, the necessary exposure of syllabus by the teacher will be complemented with the use
of audiovisual media and reading/analysis of texts. Motivation/commitment as well as participation in
the teaching activities will be taken into account by the teacher when awarding the final grade. However,
evaluation derives particularly from two reference instruments: research work, carried out in groups
(30%), which requires an oral presentation at the end of the semester; written test (70%).

Demonstration of the coherence between the teaching methodologies and the learning outcomes

Teaching methods are consistent with learning objectives. The use of historical documents/sources makes it
possible to value knowledge of the past through the involvement of students in research and investigation
tasks. The use of images also makes it possible to discover historical reality in a more interesting and
motivating way.

INSTITUTO POLITECNICO DE VISEU - PROGRAMA(2023-24) 3/4



PROGRAMA
Histéria dos Media
2023-24

Bibliografia / Bibliography (Lim:1000)

Alves, José A. Santos (2005) - O Poder da Comunicacao. A Histéria dos media dos primérdios da
imprensa aos dias da Internet. Lisboa: Editorial Noticias.
Barbier, Fédéric (2000) - Histoire des médias. De Diderot a Internet. Paris: Armand

Collins.
Chapman, J. (2005) ? Comparative Media History. An Introduction: 1789 to the
Present. Cambridge: Polity Press.

Pizarroso quintero, A. (1996) - Histéria da Imprensa. Lisboa: Planeta Editora. Ryan, J. ? History of the
Interne and the Digital Future. Londres: Reaktion Books. Tengarrinha, J. (2006) - Imprensa e Opinido
Publica em Portugal. Coimbra: Edig6es Minerva.

Alves, José A. Santos (2005) - O Poder da Comunicacao. A Histéria dos media dos primérdios da
imprensa aos dias da Internet. Lisboa: Editorial Noticias.
Barbier, Fédéric (2000) - Histoire des médias. De Diderot a Internet. Paris: Armand

Collins.
Chapman, J. (2005) ? Comparative Media History. An Introduction: 1789 to the
Present. Cambridge: Polity Press.

Pizarroso quintero, A. (1996) - Historia da Imprensa. Lisboa: Planeta Editora. Ryan, J. ? History of the
Interne and the Digital Future. Londres: Reaktion Books. Tengarrinha, J. (2006) - Imprensa e Opiniao
Puablica em Portugal. Coimbra: Edigdes Minerva.

INSTITUTO POLITECNICO DE VISEU - PROGRAMA(2023-24)

4/4



