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Caraterização da Unidade Curricular / Characterisation of the Curricular Unit

Designação da Unidade Curricular / Curricular Unit:
[31813017] Sociologia da Comunicação 
[31813017] Sociology of Communication

Plano / Plan: 2015/2016

Curso / Course:
Comunicação Social 
Media Studies

Grau / Diploma: Licenciado

Departamento / Department: CA - Comunicação e Arte

Unidade Orgânica / Organic Unit: Escola Superior de Educação de Viseu

Área Científica / Scientific Area: Ciências da Comunicação

Ano Curricular / Curricular Year: 2

Período / Term: S1

ECTS: 4

Horas de Trabalho / Work Hours: 0108:00

Horas de Contacto/Contact Hours:

(T) Teóricas/Theoretical: 0000:00 (TC) Trabalho de Campo/Fieldwork: 0000:00

(TP)
Teórico-Práticas/Theoretical-Practical:

0045:00
(OT) Orientação Tutorial/Tutorial
Orientation:

0000:00

(P) Práticas/Practical: 0000:00 (E) Estágio/Internship: 0000:00

(PL) Práticas Laboratoriais/Pratical Labs: 0000:00 (O) Outras/Others: 0000:00

(S) Seminário/Seminar: 0000:00

Docente Responsável / Responsible Teaching

[2065] Luís Nuno Figueiredo E Sousa

Outros Docentes / Other Teaching

[2273] Paulo Alexandre Moutinho Barroso 
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Learning Outcomes of the Curricular Unit

«Learning Outcomes of the Curricular Unit»

Learning Outcomes of the Curricular Unit (Lim:1000)

a) To elaborate and express a critical perspective on the role of communication in the formation of individuals
 and contemporary societies.

 b) Identification and analysis of the main theoretical-conceptual currents of Sociology of Communication;
 c) Perceived and understood the new forms and dimensions of communicational interculturality in

 contemporary societies;
 d) To know the mechanisms that characterize current mass societies.

 

Syllabus (Lim:1000)

 1. Origin and development of the Sociology of Communication: from the concept of communication, to the
 mass media.

 2. Society and communication: forms and functions of communication in society.
 3. The importance of communication in social and interpersonal relationships.

 4. The inevitability and universality of communication as a continuous social process.
 5. Modern vs. Modern Society Postmodern society.

 6. Principles of communication.
 7. Communication, culture and mass society: public opinion and the media.

 8. Society and mass culture: effects of mass communication.
9. Communication Networks: convergence of the media and telecommunications; digital age
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Demonstration of the syllabus coherence with the curricular units' learning objectives

The syllabus contents are in line with the objectives of the curricular unit. The sequence of the selected topics
 allow to initially provide the knowledge and concepts about the origin and development of the sociology of

communication. In a subsequent phase, the a question of the contemporary relationship between society and
 communication, its importance in the structuring of social and interpersonal relationships, as well as its
 inevitability and universality, characterizing a continuous and uninterrupted process. Then the issues of

 modernism versus postmodernism and the principles of communication are addressed, bearing in mind the
 present mass society, as well as the ever closer relationship between public opinion and modern media.

 Finally, the issues of the effects of mass communication, especially those related to the use and proliferation
of communication networks in the digital age, are addressed.

Teaching Methodologies (Including evaluation; Lim:1000)

 The classes will be of theoretical-practical nature, especially of analysis and documentary reflection, using,
 when necessary, audiovisual supports that allow to represent the main themes under analysis. Continuous

 evaluation refers to the group discussion (s) in which the role of the teacher is fundamentally the leader of
debates and coordinator of the information. It is planned to use pedagogical-didactic methodologies that favor

 frequent interaction and stimulate individual and group work.
 a) A written test of knowledge assessment (50%).

 b) The execution of a group work on one of the subjects of the programmatic contents (50%).
c) The approval of the course requires a minimum grade of 7.5 points in the written test.

Demonstration of the coherence between the teaching methodologies and the learning outcomes

 The methodology intends to allow students a closer contact with the social reality, in order to materialize the
 theoretical contents that constitute this curricular unit. An active teaching/learning methodology will be

adopted, through the analysis of problems/real cases and joint/group presentations/reflections throughout the
semester. An individual and group assessment component will be privileged in order to allow the exchange of

 ideas, experiences and opinions and allow the establishment of a critical and reflective debate. It is intended
to enhance the interdisciplinary character of this curricular unit and the participation of students, promoting its

              continuous assessment. It is intended to contribute to the training of highly qualified professionals,
 possessing knowledge, skills and competences, able to solve challenges and problems in a structured and

rigorous manner, bearing in mind their future professional integration
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Bibliografia / Bibliography (Lim:1000)

«Bibliografia de Consulta para a página da Escola»
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