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Caraterização da Unidade Curricular / Characterisation of the Curricular Unit

Designação da Unidade Curricular / Curricular Unit:
[31813031] Comunicação de Marketing

[31813031] Marketing Communication

Plano / Plan: 2015/2016

Curso / Course:
Comunicação Social 
Media Studies

Grau / Diploma: Licenciado

Departamento / Department: CA - Comunicação e Arte

Unidade Orgânica / Organic Unit: Escola Superior de Educação de Viseu

Área Científica / Scientific Area: Ciências da Comunicação

Ano Curricular / Curricular Year: 3

Período / Term: S1

ECTS: 4

Horas de Trabalho / Work Hours: 0108:00

Horas de Contacto/Contact Hours:

(T) Teóricas/Theoretical: 0000:00 (TC) Trabalho de Campo/Fieldwork: 0000:00

(TP)
Teórico-Práticas/Theoretical-Practical:

0045:00
(OT) Orientação Tutorial/Tutorial
Orientation:

0000:00

(P) Práticas/Practical: 0000:00 (E) Estágio/Internship: 0000:00

(PL) Práticas Laboratoriais/Pratical Labs: 0000:00 (O) Outras/Others: 0000:00

(S) Seminário/Seminar: 0000:00

Docente Responsável / Responsible Teaching

[2005] Ana Mafalda Santos Portas Matias

Outros Docentes / Other Teaching

[2005] Ana Mafalda Santos Portas Matias 
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Learning Outcomes of the Curricular Unit

Know and understand the tools that Marketing has, as a strategic management tool, for the pursuit of its
goals.

Understand the Communication variable in the context of Marketing-Mix, and its applicability.

Make decisions regarding the most appropriate Communication technique(s) for each situation.

Prepare, execute and control Communication Plans.

Learning Outcomes of the Curricular Unit (Lim:1000)

Know and understand the tools that Marketing has, as a strategic management tool, for the pursuit of its
goals.

Understand the Communication variable in the context of Marketing-Mix, and its applicability.

Make decisions regarding the most appropriate Communication technique(s) for each situation.

Prepare, execute and control Communication Plans.
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Syllabus (Lim:1000)

1. Conceptualizations about Marketing and its applicability.

2. Complementarity Strategic Marketing - Operational Marketing

3. Marketing-Mix

3.1. Communication

3.1.1. Public Relations

3.1.2. Promotion

3.1.3. Merchandising

3.1.4. Advertising

4. Marketing Communication Plan

4.1. Targets

4.2. Communication Objectives

4.3. Communication Tools

4.4. Communication Media & Supports

4.5. Results Measurement

Demonstration of the syllabus coherence with the curricular units' learning objectives

The syllabus is in line with the objectives of the course. The sequence of selected topics allows to initially
provide knowledge and concepts about the evolution and practice of marketing in organizations. It is then
intended that the work methodology allows a closer contact of students with the organizational and business
reality, in order to apply the theoretical contents of the course. Therefore, an active teaching/learning
methodology will be adopted, namely through the analysis of real problems and cases, complemented with
the elaboration of an implementable plan.
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Teaching Methodologies (Including evaluation; Lim:1000)

Expository, demonstrative, interrogative and active methodologies.

 

Evaluation:

- Individual work - topics to be indicated by the teacher. Weighting: 50%

- Practical work: Decision making in Marketing Communication (groups of 4 or 5 students). Weighting: 50%.

 

Examination Seasons: Written evaluation, with theoretical and practical components.

Demonstration of the coherence between the teaching methodologies and the learning outcomes

The teaching methodologies are consistent with the objectives of the curricular unit, since the methodology of
theoretical classes enables students with the understanding of the concepts, and the understanding of its
applicability in organizations. The analysis of practical cases allows the application of theoretical knowledge,
and a consolidation of previously acquired knowledge. The final work also allows students to better
understand the concepts through practice, and therefore favors consolidated knowledge.

Bibliografia / Bibliography (Lim:1000)

BURNETT, J. (2010). Introducing Marketing. Zurich: Jacobs Fundation.

CAETANO, J.; RASQUILHA, L. (2004). Gestão da Comunicação. s.l.: Quimera Editores.

KOTLER, P. et al. (2017). Marketing 4.0. - Mudança do tradicional para o digital. Lisboa, Atual Editora.

LENDREVIE, J. [et al.] (2010). Mercator - Teoria e Prática do Marketing. Lisboa: Publicações D. Quixote.

RODRIGUES, J. (2019). Princípios de Gestão de Marketing. Forte da Casa, Escolar Editora.
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Publicações Periódicas:

MARKETEER - Revista de Marketing, Comunicação e Vendas. Lisboa: Edições Empresa Portuguesa
Publicações de Marketing.

 

Websites:

Briefing - os Negócios do Marketing  www.briefing.pt/

Imagens de Marca  www.imagensdemarca.sapo.pt

Jornal Meios e Publicidade  www.meiosepublicidade.pt

Marketing Dive - Digital Marketing News  https://www.marketingdive.com/

Portal do Marketing  www.mktonline.net

Science of the Time  www.scienceofthetime.com

The Drum - Marketing, Advertising, Design and Digital News  www.thedrum.com

BROCHAND, B. [et al.] (2010). Publicitor - Comunicação 360º online offline. Lisboa: Publicações D. Quixote.

KOTLER, P. et al. (2017). Marketing 4.0. - Mudança do tradicional para o digital. Lisboa, Atual Editora.

MARQUES, V. (2015 2014]). Marketing Digital 360. Lisboa: Actual Editora.

RODRIGUES, J. (2019) - Princípios de Gestão de Marketing. Forte da Casa, Escolar Editora.

Websites:

Associação Portuguesa dos Profissionais de Marketing www.appm.pt

Briefing - os Negócios do Marketing http://www.briefing.pt/

Imagens de Marca www.imagensdemarca.sapo.pt

Jornal Meios e Publicidade www.meiosepublicidade.pt

Portal do Marketing www.mktonline.net

Science of the Time www.scienceofthetime.com
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The Drum - Marketing, Advertising, Design and Digital News www.thedrum.com


