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Caraterização da Unidade Curricular / Characterisation of the Curricular Unit

Designação da Unidade Curricular / Curricular Unit:
[31813036] Assessoria de Comunicação 
[31813036] Communications Consultancy

Plano / Plan: 2015/2016

Curso / Course:
Comunicação Social 
Media Studies

Grau / Diploma: Licenciado

Departamento / Department: CA - Comunicação e Arte

Unidade Orgânica / Organic Unit: Escola Superior de Educação de Viseu

Área Científica / Scientific Area: Ciências Sociais

Ano Curricular / Curricular Year: 3

Período / Term: S2

ECTS: 6

Horas de Trabalho / Work Hours: 0162:00

Horas de Contacto/Contact Hours:

(T) Teóricas/Theoretical: 0000:00 (TC) Trabalho de Campo/Fieldwork: 0000:00

(TP)
Teórico-Práticas/Theoretical-Practical:

0075:00
(OT) Orientação Tutorial/Tutorial
Orientation:

0000:00

(P) Práticas/Practical: 0000:00 (E) Estágio/Internship: 0000:00

(PL) Práticas Laboratoriais/Pratical Labs: 0000:00 (O) Outras/Others: 0000:00

(S) Seminário/Seminar: 0000:00

Docente Responsável / Responsible Teaching

[2005] Ana Mafalda Santos Portas Matias

Outros Docentes / Other Teaching

[2005] Ana Mafalda Santos Portas Matias 

[304001] Juliana Campos Lobo 
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Learning Outcomes of the Curricular Unit

- Understanding the fundamentals, roles, and responsibilities associated with communication consultancy,
including ethics and professional responsibility.

- Understanding the importance of Internal Communication as an essential element to promote organizational
cohesion and alignment of objectives among its members.

- Capacitating for tasks within the scope of crisis communication. Students should be able to identify types
and impact of crises, develop contingency plans, effectively communicate during a crisis, manage the
organization's online reputation, and learn from real case studies of communication crises.

- Obtaining competencies in the field of Corporate Social Responsibility initiatives by identifying the most
effective communication strategies to convey the organization's values and responsible practices, which
impact reputation and public perception.

- Acquiring competencies in digital communication, such as managing corporate social media, creating
relevant digital content, monitoring social media, and analyzing metrics.

- Mastering press relations techniques, such as learning to write effective press releases, organizing media
events, preparing interviews and press conferences, and developing strategies to build and maintain good
relationships with journalists and media outlets.

- Developing strategic competencies in corporate communication. Students should be able to develop and
implement effective communication plans for organizations, identifying target audiences, defining clear
objectives, and selecting appropriate strategies to achieve those objectives.
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Learning Outcomes of the Curricular Unit (Lim:1000)

- Understanding the fundamentals, roles, and responsibilities associated with communication consultancy,
including ethics and professional responsibility. 
   
- Understanding the importance of Internal Communication as an essential element to promote organizational
cohesion and alignment of objectives among its members. 
   
- Empowering for tasks within the scope of crisis communication. 
   
- Obtaining competencies in the field of Corporate Social Responsibility initiatives. 
   
- Acquiring competencies in digital communication. 
   
- Mastering techniques of press relations. 
   
- Developing strategic competencies in corporate communication.
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Syllabus (Lim:1000)

 

 

1. Introduction to Communication Consultancy

  

2. Internal Communication

 

3. Crisis Communication

  

4. Corporate Social Responsibility

  

5. Digital Communication

 

6. Press Relations

  

7. Evaluation of Communication Results

 

8. Corporate Communication Strategies: Development of communication plans
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Demonstration of the syllabus coherence with the curricular units' learning objectives

The coherence between the syllabus contents and the learning objectives of the course is essential to ensure
an effective and meaningful teaching experience for students. In the case of this course unit, the syllabus
covers fundamental aspects of organizational communication such as corporate communication strategies,
press relations, digital communication, crisis management, and corporate social responsibility. These themes
are aligned with the learning objectives, which aim to empower students to understand the essential concepts
of communication consultancy, develop practical skills necessary to work in this field, and critically analyze
the impact of communication practices on organizations.

Therefore, the structuring of the syllabus contents directly supports the achievement of the learning
objectives, providing students with the knowledge and skills necessary for professional practice in this area.

Teaching Methodologies (Including evaluation; Lim:1000)

Expositive, demonstrative, interrogative, and active methodologies.

 

ASSESSMENT

 

                REGULAR TERM

Assessment will be based on the completion of 1 group project and an individual written exam:

a) Group project (weight: 50%). (Weight of the project: 30%; Weight of the oral presentation: 20%).

c) Individual written exam (weight: 50%). Approval in the course requires a minimum grade of 7.5 in the
written test.

               

                REGULAR, RESIT / IMPROVEMENT, and FINAL EXAMS PERIODS

Written test with theoretical and practical components.
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Demonstration of the coherence between the teaching methodologies and the learning outcomes

The methodology to be applied aims to train professionals with a critical understanding of the contemporary
world and the reality of communication consultancy in its various aspects, enabling them to make and
implement decisions related to this aspect of organizational life. Consequently, an active teaching/learning
methodology will be adopted, notably through the analysis of real and current cases, complemented by
practical work in planning, elaborating, and distributing organizational communication.
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