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Learning Outcomes of the Curricular Unit

At the end of this course, students should be able to:

® Know how the Internet works and the various services available for creating and boosting Social
Networks:;

® Acquire theoretical and practical skills in the area of online Social Media, with a particular focus on
communication strategies;

® Recognize the role and importance of social networks in the national and international media; Know the
main social networking platforms and their implications for the media;

® Develop skills in selecting, analyzing, using and managing social networks according to the information
to be disseminated,

® |mprove skills in the use of the main tools recognized as Social Networks, of great national and
international impact;

® Qutline communication strategies on various social networks in the search for the most effective
dissemination and mediatization of information;

® Produce high-impact information content to be disseminated on various social networks, each with its
own specific characteristics.

Learning Outcomes of the Curricular Unit (Lim:1000)

At the end of this course, students should be able to:

® Know how the Internet works and the various services available for creating and boosting Social
Networks;

® Acquire theoretical and practical skills in the area of online Social Media, with a particular focus on
communication strategies;

® Recognize the role and importance of social networks in the national and international media; Know the
main social networking platforms and their implications for the media;

® Develop skills in selecting, analyzing, using and managing social networks according to the information
to be disseminated,;

® Improve skills in the use of the main tools recognized as Social Networks, of great national and
international impact;

® Qutline communication strategies on various social networks in the search for the most effective
dissemination and mediatization of information;

® Produce high-impact information content to be disseminated on various social networks, each with its
own specific characteristics.
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Syllabus (Lim:1000)

1. Social Networks in the Information and Communication Society
1.1 Social networks: what are they?
1.2 Social Networks and the Media
1.3 Risks and Opportunities

1.4. Digital Communication

2. Social media management

3. Blogging

. Facebook

. Twitter

. YouTube

. Instagram

. Other social networks
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Demonstration of the syllabus coherence with the curricular units' learning objectives

The curricular contents of the Curricular Unit of Communication Strategies in Social Networks meet the
outlined objectives, in a theoretical-practical perspective that is expected in a Social Communication course
option. This course is based on the study of Social Networks that have emerged in the Information and
Knowledge Society, in the digital world. It is relevant that students may know the current reality about an
eminent growth area in the professional field of Media. It is also relevant an approach to the management of
Social Networks, in order to know the services available, as well as how to create successful projects for
communication in these media. In this sense, this curricular unit provides a deepening in an area that despite
being recognized within the Social Communication field, implies a detailed knowledge that positively benefits
those who use Social Media, within the professional context.
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Teaching Methodologies (Including evaluation; Lim:1000)

The curricular unit has a total workload of 45 theoretical and practical hours, in the search for the
development of a work oriented and using methodologies of experimentation of tools that are used in real
situations of professional contexts. Regarding the contact hours component, this is structured around around
two intrinsic lines of action. The approach to essential theoretical concepts that are the basis for a practice
sustained and supported by several real cases in the world of Online Media, but also in the practical
exploration of tools that are at the service of Social and Institutional Communication, for the dissemination of
information.

Evaluation:
A - Regular/Special Evaluation

Punctuality, attendance, participation, completion of individual practical task (20%) Theoretical test (25%).
Practical project in group (55%).

B - Assessment by Examination

Realization of a theoretical-practical test (65%). Realization of a practical project (35%).

Demonstration of the coherence between the teaching methodologies and the learning outcomes

The course unit has a total workload of 45 theoretical and practical hours, in the search for the development
of a guided work and using methodologies for experimenting with tools that are used in real situations in
professional contexts. The student will have the opportunity to get to know how the Internet works and the
various services available to create and boost Social Networks. We intend the student to acquire theoretical
and practical skills in the area of online Social Media, with a particular focus on communication strategies.
The student will have the opportunity, in a practical perspective, to develop skills of selection, analysis, use
and management of Social Networks, in the search for the most effective dissemination and mediatization of
information, as well as produce information content of great impact to be disseminated on various social
networks, each with its specificity.
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