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Caraterização da Unidade Curricular / Characterisation of the Curricular Unit

Designação da Unidade Curricular / Curricular Unit:
[3181200365] Design de Comunicação I

[3181200365] Communication Design I

Plano / Plan: 2017/2018

Curso / Course:
Artes Plásticas e Multimédia 
Arts and Multimedia

Grau / Diploma: Licenciado

Departamento / Department: CA - Comunicação e Arte

Unidade Orgânica / Organic Unit: Escola Superior de Educação de Viseu

Área Científica / Scientific Area: Artes

Ano Curricular / Curricular Year: 2

Período / Term: S2

ECTS: 5

Horas de Trabalho / Work Hours: 0135:00

Horas de Contacto/Contact Hours:

(T) Teóricas/Theoretical: 0000:00 (TC) Trabalho de Campo/Fieldwork: 0000:00

(TP)
Teórico-Práticas/Theoretical-Practical:

0030:00
(OT) Orientação Tutorial/Tutorial
Orientation:

0000:00

(P) Práticas/Practical: 0045:00 (E) Estágio/Internship: 0000:00

(PL) Práticas Laboratoriais/Pratical Labs: 0000:00 (O) Outras/Others: 0000:00

(S) Seminário/Seminar: 0000:00

Docente Responsável / Responsible Teaching

[2092] Paula Maria De Azevedo Ferreira Rodrigues

Outros Docentes / Other Teaching

[2092] Paula Maria de Azevedo Ferreira Rodrigues 

[2304] Manuel Nicolau de Abreu Tudela Almeida Dias 
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Learning Outcomes of the Curricular Unit

Recognize the specificity of the disciplinary areas that involve project work and its materialization through
visual language; 
Develop a solid visual culture concerning Communication Design; 
Know and know how to use the design methodology, adapting it in order to manage (your) process; 
Identify qualities of shapes within the scope of a visual language; 
Know the elementary principles of typography, including the specific terminology associated with it, and be
able to apply them; 
Develop abilities to draw synthetic and expressive shapes (applicable to pictograms, icons and symbols); 
Know specific procedures relating to the design and implementation phases of a visual identity; 
Adopt an attitude that mobilizes creativity; 
Know how to proficiently use expressive languages, means and techniques in materializing ideas,
considering both drawing and painting languages and vector drawing software.

Learning Outcomes of the Curricular Unit (Lim:1000)

Recognize the specificity of the disciplinary areas that involve project work and its materialization through
visual language; 
Develop a solid visual culture concerning Communication Design; 
Know and know how to use the design methodology, adapting it in order to manage (your) process; 
Identify qualities of shapes within the scope of a visual language; 
Know the elementary principles of typography, including the specific terminology associated with it, and be
able to apply them; 
Develop abilities to draw synthetic and expressive shapes (applicable to pictograms, icons and symbols); 
Know specific procedures relating to the design and implementation phases of a visual identity; 
Adopt an attitude that mobilizes creativity; 
Know how to proficiently use expressive languages, means and techniques in materializing ideas,
considering both drawing and painting languages and vector drawing software.

Syllabus (Lim:1000)

1. What is Design?

Genesis of communication design
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Design concept(s)

Areas of activity within the scope of communication design

2. Design Methodology

Discipline-specific methodology

Contribution of the methodology to the autonomy of the designer

3. Design a visual language

Visual Culture/ graphic vocabulary

Pictograms

Symbol and logo

Drawing synthetic shapes

Controlled shape creation

a) Constructive grids

b) Formal coherence, levels of similarity and agreements

c) Expressiveness and rigour of the layout

Moving shapes (motion graphics)

4. Typography

The shape of the letters

Specific terminology and type selection criteria

Use of fonts and copyright

5. Technical issues

Supports colour and printing processes

6. Communication Design/Practice
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Exploratory projects (analysis of examples, systematization, research practices)

The design project

Creation, evaluation of alternatives, model and finalization

Demonstration of the syllabus coherence with the curricular units' learning objectives

This curricular unity intends to promote an understanding of design as a field of knowledge and as a
professional area, also contributing to the familiarization of the student with the design methodology;
therefore, points 1 and 2 of the syllabus refer to the Design concepts extent of the area and specific
methodology. Concerning design project development, it is intended that students acquire an understanding
of the power of synthesis of some images, and in this context, students understand the notion of pictogram
and the notion of Visual Identity (symbol and logo). Consequently, the following points of the syllabus concern
issues of visual language, the difference between pictograms and symbols, technical issues regarding
drawing, and basic questions of typography, also covering some issues related to the production and
implementation of this sort of project.
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Teaching Methodologies (Including evaluation; Lim:1000)

The methodology seeks to encompass best practices in Design, including research, conception and
materialization of ideas, demonstration/presentation, analysis, reflection and criticism.

The exploration of the program presupposes a complementarity between discussion of concepts, debate and
analysis of examples in correlation with ongoing projects - activities supported by investigation and
production of arguments through visual, oral or written language; practical exercises and/or short projects;
development of communication design projects - the projects will be selected taking into account possible
involvement in initiatives that contribute to an approach to professional practice.

Assessment

a) practical exercises 10%;

b) design projects (2 to 4 depending on the degree of complexity) 70%;

c) debates preceded by readings; critical reflections on ongoing projects, supported by research into the
theory and history of Design 20%.

Demonstration of the coherence between the teaching methodologies and the learning outcomes

Teaching methodologies are diverse, including investigation, discussion and reflection, analysis of examples,
practical exercises and project development. Therefore, there will be a debate preceded by recommended
readings, reflection on ongoing projects supported by research, followed by brief synthetic theoretical
expositions, supported by images, to contextualize and justify adopted conceptual and technical solutions,
contributing to the achievement of several learning objectives, allowing, in particular: 1) the discussion of
concepts and limits of the disciplinary area; 2)understanding the design methodology and its value within the
scope of project work; 3)the acquisition of a solid visual culture in the area of communication design 4)
acquire knowledge regarding techniques for finalizing projects for reproduction/publication. In addition to
these moments, aimed at an understanding of Design as a disciplinary area/profession and, considering the
characteristics of this curricular unit, teaching methodologies essentially value learning through practice,
namely through responding to exercises that focus on the issue of drawing (from registration of reality in
synthetic form) and the development of design projects. Such activities allow students to a) expand their
creative abilities, the ability to investigate and define their concepts; b) appropriate the specific methodology
of the discipline as a tool at the service of the design process; c)mobilize the theoretical and technical
knowledge exposed, consolidating and deepening specific skills to create pictograms, symbols and logos.
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