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Caraterização da Unidade Curricular / Characterisation of the Curricular Unit

Designação da Unidade Curricular / Curricular Unit:
[3181200376] Ética e Deontologia da Imagem 
[3181200376] Ethics and Deontology of the Image

Plano / Plan: 2017/2018

Curso / Course:
Artes Plásticas e Multimédia 
Arts and Multimedia

Grau / Diploma: Licenciado

Departamento / Department: CA - Comunicação e Arte

Unidade Orgânica / Organic Unit: Escola Superior de Educação de Viseu

Área Científica / Scientific Area: Ciências Sociais

Ano Curricular / Curricular Year: 3

Período / Term: S1

ECTS: 3

Horas de Trabalho / Work Hours: 0081:00

Horas de Contacto/Contact Hours:

(T) Teóricas/Theoretical: 0030:00 (TC) Trabalho de Campo/Fieldwork: 0000:00

(TP)
Teórico-Práticas/Theoretical-Practical:

0000:00
(OT) Orientação Tutorial/Tutorial
Orientation:

0000:00

(P) Práticas/Practical: 0000:00 (E) Estágio/Internship: 0000:00

(PL) Práticas Laboratoriais/Pratical Labs: 0000:00 (O) Outras/Others: 0000:00

(S) Seminário/Seminar: 0000:00

Docente Responsável / Responsible Teaching

[2045] João Augusto Guerra Rocha Nunes

Outros Docentes / Other Teaching

[2045] João Augusto Guerra Rocha Nunes 
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Learning Outcomes of the Curricular Unit

To recognize the importance of image in the contemporary world .

To know some of the principles of Ethics andMoral.

To understand the artistic creation in its ethical dimension.

To recognize the importance of ethical principles in advertising act.

To be aware of the ethical principles underlyingethical codes.

To assess the importance of copyright in creative act.

Learning Outcomes of the Curricular Unit (Lim:1000)

To recognize the importance of image in the contemporary world .

To know some of the principles of Ethics andMoral.

To understand the artistic creation in its ethical dimension.

To recognize the importance of ethical principles in advertising act.

To be aware of the ethical principles underlyingethical codes.

To assess the importance of copyright in creative act.
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Syllabus (Lim:1000)

1 - The Image

1.1 - Conceptual Definition

1.2 - The importante of the image in the contemporary world - imagery and culture

2 - Some ethical principles

2.1 Respect for human rights

2.2 Truth

2.3 - Law and privacy

2.4- Professional behavior

3- Ethics and Art

3.1- The artistic creation

3.2 - Ethics and artistic representation - painting ; cinema; photography.

4 - Ethics and Advertising

4.1- Advertising in the Modern World

4.2- The moral in the EU

5 - Ethics and deontological codes

5.2 - Self- control standards

6 - Copyright
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Demonstration of the syllabus coherence with the curricular units' learning objectives

The syllabus articulate two fundamental elements of the present time, both relevants in the formation of the
students (image and ethical issues). Taking this into account, the contents are consistent with the objectives,
as it is intended that students reflect on ethics and image in the contemporary world.

 

Teaching Methodologies (Including evaluation; Lim:1000)

Classes are theoretical and practical, mainly concerned with analysis and reflection. When needed,
audio-visualsupport will be used to represent practical examples and case studies. The permanent
assessment is based on thediscussion of the subjects. The teacher is mainly the transmitter and supervisor
of the contents in theoretical classes.During practical classes students will do collaborative work.

The assessment is based on theoretical and practical elements: a) written test (70%); b) group work (two
studentseach group) with oral presentation in the classroom (30%).

Demonstration of the coherence between the teaching methodologies and the learning outcomes

The teaching methodologies are consistent with the objectives, considering that it is intended that students
contact with imagery sources (movies; pictures) and reflect on ethical issues that may be associated with
them.
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