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Caraterização da Unidade Curricular / Characterisation of the Curricular Unit

Designação da Unidade Curricular / Curricular Unit:
[318120039] Design de Comunicação II

[318120039] Communication Design II

Plano / Plan: 2023/2024

Curso / Course:
Artes Plásticas e Multimédia 
Arts and Multimedia

Grau / Diploma: Licenciado

Departamento / Department: CA - Comunicação e Arte

Unidade Orgânica / Organic Unit: Escola Superior de Educação de Viseu

Área Científica / Scientific Area:
Artes 
Artes 

Ano Curricular / Curricular Year: 3

Período/Duração / Term:
S1 
Semestral

ECTS: 5

Horas de Trabalho / Work Hours: 0135:00

Horas de Contacto/Contact Hours:

(T) Teóricas/Theoretical: 0000:00 (TC) Trabalho de Campo/Fieldwork: 0000:00

(TP)
Teórico-Práticas/Theoretical-Practical:

0030:00
(OT) Orientação Tutorial/Tutorial
Orientation:

0000:00

(P) Práticas/Practical: 0045:00 (E) Estágio/Internship: 0000:00

(PL) Práticas Laboratoriais/Pratical Labs: 0000:00 (O) Outras/Others: 0000:00

(S) Seminário/Seminar: 0000:00

% Horas de contacto a distância / % of remote contact hours: 0.00%

Docente responsável e respetiva carga letiva na unidade curricular / Responsible teaching and
corresponding teaching load for the curricular unit

[2092] Paula Maria de Azevedo Ferreira Rodrigues - 75h
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Outros docentes e respetivas cargas letivas na unidade curricular / Other teaching staff and their
respective teaching loads for the curricular unit

[2092] Paula Maria de Azevedo Ferreira Rodrigues - 75h 

Objetivos de Aprendizagem

Perceber o design como um modo de atuação criativa; 

Conhecer a evolução histórica do design de comunicação;

Mobilizar teorias e conceitos ao analisar artefactos de design desenvolvendo capacidades de reflexão e critica; 

Saber justificar ideias com base nas teoria e história do design; 

Desenvolver o sentido estético no contexto do design de comunicação;  

Articular forma, cor e tipografia atendendo à hierarquia e retórica visual e composição; 

Desenvolver conhecimentos de tipografia e composição de texto no âmbito do design editorial; 

Utilizar metodologia específica da disciplina para gerir o processo de design; 

Conhecer e usar com proficiência linguagens, meios e técnicas específicas incluindo a capacidade de materializar ideias

através do desenho/ pintura; 

Mobilizar competências adquiridas e desenvolver competências específicas ao usar software e diferentes formatos de

imagem na finalização dos projetos.
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Learning Outcomes of the Curricular Unit

Understand Design as a way of creative performance;

Know the historical evolution of communication design;

Mobilise theories and concepts when analysing design artefacts, thereby developing the capacity for reflection and

criticism;

Knowing how to justify ideas based on design theory and history;

Develop the aesthetic sense in the context of communication design;

Articulate form, colour, and typography according to visual hierarchy, rhetoric, and composition;

Develop knowledge of typography and text composition within the scope of editorial Design;

Use discipline-specific methodology to manage the design process;

Know and proficiently use specific languages, means, and techniques, including the ability to materialise ideas through

drawing/painting;

Mobilise acquired skills and develop new specific skills when using software and different image formats to complete

projects.

Syllabus (Lim:1000)

1. Design - Understanding and History

Design as a Cultural Activity

Functional and Technological Determinants

Formal Vocabularies, Fashion, and Style

Evolution in Text and Image Reproduction

Posters and Other Printed Materials of the 20th Century 19th to 21st Centuries

Packaging and the Evolution of Commercial Practices
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Editorial Design, Designers, and Artistic Directors

Contemporary Design

2. Content Organisation

Two-Dimensional Space

Hierarchy and Visual Rhetoric

Grid as an Organisational Structure

3. Typography

Image/Text Integration

Text Composition

Type Legibility/Text Clarity

4. Editorial Design

Page as a Visual Field

Modulation of Space, Rhythm, and Continuity

From Grids to Deconstruction

5. Technical Issues

Preparing the Original for Printing/Publication

6. Communication Design/Practice

Design Methodology, Creative Thinking (Design Thinking), Critical Thinking, and Problem-Solving Skills

Exploratory, Social, and/or Research Projects

Design Projects, from Proposal to Final Product
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Demonstration of the syllabus coherence with the curricular units' learning objectives

The course aims to contribute to students' development in the design field, considering both the ability to
develop concepts and materialise them with adequate technical competence and a high aesthetic sense. 
The approach to topics related to the understanding and evolution of design contributes to achieving
objectives related to the historical contextualisation of Communication Design and its establishment as a field
of creative activity, as well as developing a visual culture concurrent with high-level professional practice. 
The program's topics related to specific aspects of the Communication Design process focus on the
organisation of content (images and text) and editorial design, aiming to contribute to the development of
creativity, the ability to manipulate visual language, and a knowledge of specific techniques?all skills
necessary for developing design projects.

Teaching and learning methodologies specific to the curricular unit in line to the pedagogical model

The methodology seeks to encompass best practices in the design field, including research, conception,
implementation of ideas, demonstration/presentation, analysis, reflection, and critique. 
The program's exploration presupposes a complementarity between: 
. Discussion of concepts, debate, and analysis of examples in correlation with ongoing projects?activities
supported by research and the production of arguments through visual, oral, or written language; 
. Practical exercises and/or short-term projects; 
. Development of communication design projects?projects to be developed will be selected based on their
potential involvement in initiatives that contribute to a closer connection with professional practice.

Evaluation

Continuous Assessment Elements:

a) Communication design projects (4 to 5, depending on the degree of complexity), for which, at the end of
each class, the student submits the development of the work process. These will then be presented and
defended in scheduled classes - 80%. Failure to present/deliver a project in the scheduled class, without
justification, will invalidate its acceptance for evaluation.

b) Reflections and/or critiques related to the ongoing projects, supported by research focused on design
theory and history (to be developed as outlined, which may guide each student in reflecting on their own work
or the work of one of their peers) - 20%.
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Assessment Elements in the Special Regime:

a) Communication design projects (4 to 5, depending on the degree of complexity): The stipulations for
continuous assessment apply, except for submissions related to the development of the work process, which
must be completed by 11:55 PM the day after each class -80%.

Considering that, in the design field, monitoring the creative process development is crucial for acquiring
skills, students in the Special Regime must discuss with the professor, at the beginning of the semester, the
possibility of attending part of the classes and/or providing support hours.

b) Reflections and/or critiques related to each of the projects in progress (the stipulations for continuous
assessment apply) (20%).

Exam:

Transition through an exam is not permitted. Based on the learning-by-doing methodology and the
concomitant reflection-action procedure explained above, the assessment considers the process and the final
product, i.e., continuous assessment. It is not compatible with the completion of the exam.

Improvement:

Students can improve their grade in the year following the course. Students wishing to improve their grade
must:

a) inform the professor at the beginning of the semester;

b) resubmit all projects developed during the semester in which they took Communication Design II,
introducing changes in accordance with the professor's instructions;

c) complete a new project, according to the brief presented by the professor.

Please note that grade improvement requires enrolling in academic services within the stipulated terms and
deadlines.
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Demonstration of the coherence between the teaching methodologies and the learning outcomes

Teaching methodologies include investigation, discussion and reflection, example analysis, practical
exercises, and project development. 
Discussion of ongoing projects, supported by research, to contextualise and justify adopted conceptual and
technical solutions, will contribute to achieving several learning objectives: 1) provide students with an
integrated view of the evolution of Communication Design in its relationship with the visual arts and
technologies; 2) develop conceptualisation, analysis, and critical thinking skills to be used in the development
of their own creative process; 3) acquire knowledge of project completion techniques. 
The students develop skills like reflection, writing, and drawing/design. The work process is shared and
discussed among peers using a reflection-in-action approach that allows for identifying less successful
solutions, contributing to a greater awareness of the objectives to be achieved. 
Teaching methodologies particularly value learning through practice, through the development of projects that
allow students to: 1) develop their creative abilities, the ability to investigate, and define their own concepts;
2) appropriate the discipline's specific methodology as a tool in the service of the design process; 3) mobilise
the theoretical and technical knowledge covered, consolidating and deepening specific skills in terms of the
ability to structure and hierarchise content, according to the concept to be communicated.
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