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Caraterizagcdo da Unidade Curricular / Characterisation of the Curricular Unit

[318120049] Portfdlio
[318120049] Portfolio

Plano / Plan: 2023/2024

Designacdo da Unidade Curricular / Curricular Unit:

Artes Plasticas e Multimédia

Curso / Course: . .
Arts and Multimedia

Grau / Diploma: Licenciado

Departamento / Department: CA - Comunicacao e Arte

Unidade Orgéanica/ Organic Unit: Escola Superior de Educagéo de Viseu

Area Cientifica / Scientific Area: 2222

Ano Curricular / Curricular Year: 3

Periodo/Duracéo / Term: zimestral

ECTS: 2

Horas de Trabalho / Work Hours: 0054:00

Horas de Contacto/Contact Hours:
(T) Tedricas/Theoretical: 0000:00 (TC) Trabalho de Campo/Fieldwork: 0000:00
geF()ﬁ)rico—Préticas/Theoretical—Practical: 0000:00 E?ri?nf;rtlii?]t:agao TuenaHona 0000:00
(P) Praticas/Practical: 0015:00 (E) Estagio/Internship: 0000:00
(PL) Préticas Laboratoriais/Pratical Labs: 0000:00 (O) Outras/Others: 0000:00
(S) Seminario/Seminar: 0000:00

% Horas de contacto a distancia/ % of remote contact hours: 0.00%

Docente responsavel e respetiva carga letiva na unidade curricular / Responsible teaching and

corresponding teaching load for the curricular unit

[2092] Paula Maria de Azevedo Ferreira Rodrigues - Oh
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Outros docentes e respetivas cargas letivas na unidade curricular / Other teaching staff and their

respective teaching loads for the curricular unit

[504340] Marlene Ferreira Ribeiro - 15h

Objetivos de Aprendizagem

No final desta unidade curricular os/as estudantes deveréo ser capazes de:

O 1. Compreender a importancia do Portfélio como instrumento de autopromoc¢éo e mediacéo entre a formacao
académica e a insercéo profissional nas areas de artes e multimédia;

O 2. Analisar criticamente portfélios profissionais;

O 3. Desenvolver competéncias de curadoria e selecéo critica de projetos, segundo critérios de relevancia, coeréncia
e adequacao aos objetivos comunicacionais definidos;

O 4. Mobilizar pensamento estratégico e criativo na concecéo e desenvolvimento do Portfélio;

O 5. Aplicar principios de Design de comunicacao e Design da experiéncia na estrutura e organizacao de conteudos,
considerando as especificidades dos meios digitais;

O 6. Conhecer e utilizar ferramentas e plataformas digitais para a concecao e implementagdo do Portfdlio;

O 7. Desenvolver competéncias de comunicacao, apresentacdo e argumentacao sobre o seu Portfdlio.

Learning Outcomes of the Curricular Unit

At the end of this curricular unit, students should be able to:
O1. Understand the importance of the portfolio as a tool for self-promotion and as a mediating element between
academic training and professional integration in the fields of arts and multimedia;

02. Critically analyse professional portfolios;

03. Develop curatorial skills and critical project selection based on criteria of relevance, coherence, and suitability to
defined communication objectives;

O4. Apply strategic and creative thinking in the conception and development of the portfolio;

O5. Apply principles of communication design and experience design to the structure and organisation of content,
taking into account the specificities of digital media;

06. Acquire and use digital tools and platforms for the conception and implementation of the portfolio;

O7. Develop communication, presentation, and argumentation skills regarding your portfolio.
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Syllabus (Lim:1000)

1. Contexts and functions of the portfolio

1.1 The portfolio in academic and professional contexts

1.2 Portfolio typologies and critical analysis of exemplary cases
1.3 Communicating, presenting, and discussing the portfolio

2. Curatorial thinking applied to the portfolio

2.1 Criteria for the selection of academic and personal projects

2.2 Construction of the visual narrative and tone of voice

2.3 Image/text relationship, visual documentation, and verbal contextualisation

3. Communication strategy and identity

3.1 Communication objectives and professional, academic, and independent positioning
3.2 Composition, hierarchy, and visual grammar

3.3 Graphic coherence and identity communication

4. Digital implementation

4.1 Platforms and tools for the creation of digital portfolios
4.2 Content optimisation and interface customisation

4.3 Usability and responsiveness tests
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Demonstration of the syllabus coherence with the curricular units' learning objectives

SC1>01+02+07
SC2>03+04
SC3>05

SC4 > 06

The syllabus content is structured in a progressive manner and articulated with the defined learning objectives.
Contexts and functions of the portfolio (SC1) develop an understanding of the importance of the portfolio as a tool for
self-promotion (O1) and critical analysis skills (02), while preparing students to communicate and defend their
portfolio (O7). Curatorial thinking applied to the portfolio (SC2) mobilises curatorial and critical project selection skills
(03), articulated with strategic and creative thinking (O4), in the construction of coherent visual and verbal narratives.
Communication strategy and identity (SC3) focuses on the application of principles of communication and
experience design (O5), taking into account the specificities of digital media. Digital implementation (SC4) provides
knowledge and use of digital tools and platforms (0O6) for the conception and implementation of the Digital
Portfolio.

Teaching and learning methodologies specific to the curricular unit in line to the pedagogical model

The teaching methodology of the Portfolio curricular unit, of a practical nature, is based on the complementarity
between:

M1. Critical analysis and discussion of exemplary portfolios, contextualising typologies, self-presentation strategies,
and criteria for professional valorisation;

M2. Phased development of the Digital Portfolio project, structured according to a project-based methodology that
integrates exploratory research, definition of the communication strategy and project brief, creative and technical
development, and project communication.

The methodology emphasises continuous supervision of students? work, encouraging experimentation, iteration, and
critical reflection on design decisions and outcomes, promoting cycles of reflection?action and moments of
supervision and interim presentations for discussion and feedback.

The pedagogical approach prioritises active, student-centred learning through the development of an integrated
project-based challenge, thus aligning with the principles of Challenge-Based Learning (CBL).

Continuous assessment is an integral part of the methodology and a fundamental instrument for the progressive
acquisition of competencies. During autonomous work periods, students are expected to develop the project, prepare
materials and critical reflections, validate acquired competencies, and seek clarification during contact hours.
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Evaluation

Continuous Assessment
(in accordance with the Pedagogical Regulations for Attendance and Assessment of ESEV)

50% Digital Portfolio - Project development
50% Digital Portfolio - Final product

Projects that are not supervised, presented, and defended in class will be awarded a grade of zero.

Assessment under Special Regimes
(in accordance with the Pedagogical Regulations for Attendance and Assessment of ESEV)

50% Digital Portfolio - Project development
50% Digital Portfolio - Final product

Projects that are not supervised, presented, and defended in class will be awarded a grade of zero.

Students duly covered by the special regimes provided for in the Pedagogical Regulations for Attendance and
Assessment of ESEV who opt for continuous assessment must complete all assessment tasks defined for the
curricular unit, with supervision negotiated with the teaching staff (to be arranged within the first two weeks of the
semester). Project presentations and defences are conducted in person.

Assessment by Exam (Normal, Resit, Improvement, and Special Regimes)
50% Presentation and defence of all phases of development of the Digital Portfolio project
50% Practical examination, according to the brief provided on the examination day

Artificial Intelligence (Al) Tools

In the Portfolio curricular unit, the briefs for each project phase define, on a case-by-case basis, the conditions and
limits for the use of Al tools. The acknowledgement of their use is mandatory at all times, in accordance with Order
No. 9/2025 of the President of IPV.
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Demonstration of the coherence between the teaching methodologies and the learning outcomes

M1>01+ 02+ 07
M2 > 03+ 04 + 05 + 06

The critical analysis and discussion of exemplary portfolios (M1) enable students to understand the importance of the
portfolio as a tool for professional self-promotion (O1) and to develop critical analysis skills (O2), recognising effective
communication strategies that will inform their own design decisions. This component also prepares students to
communicate and argue about the work developed (O7). The phased development of the project (M2) mobilises, in an
integrated manner, curatorial and critical project selection skills (O3), strategic and creative thinking (O4), the
application of principles of communication design and user experience design (O5), and the knowledge and use of
digital tools (O6).
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