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Caraterização da Unidade Curricular / Characterisation of the Curricular Unit

Designação da Unidade Curricular / Curricular Unit:
[318130046] Assessoria de Comunicação

[318130046] Communication Consultancy

Plano / Plan: 2023/2024

Curso / Course:
Comunicação Social 
Media Studies

Grau / Diploma: Licenciado

Departamento / Department: CA - Comunicação e Arte

Unidade Orgânica / Organic Unit: Escola Superior de Educação de Viseu

Área Científica / Scientific Area:
CC 
Ciências da Comunicação 

Ano Curricular / Curricular Year: 3

Período/Duração / Term:
S2 
Semestral

ECTS: 6

Horas de Trabalho / Work Hours: 0162:00

Horas de Contacto/Contact Hours:

(T) Teóricas/Theoretical: 0000:00 (TC) Trabalho de Campo/Fieldwork: 0000:00

(TP)
Teórico-Práticas/Theoretical-Practical:

0075:00
(OT) Orientação Tutorial/Tutorial
Orientation:

0000:00

(P) Práticas/Practical: 0000:00 (E) Estágio/Internship: 0000:00

(PL) Práticas Laboratoriais/Pratical Labs: 0000:00 (O) Outras/Others: 0000:00

(S) Seminário/Seminar: 0000:00

% Horas de contacto a distância / % of remote contact hours: 0.00%

Docente responsável e respetiva carga letiva na unidade curricular / Responsible teaching and
corresponding teaching load for the curricular unit

[2005] Ana Mafalda Santos Portas Matias - 0h
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Outros docentes e respetivas cargas letivas na unidade curricular / Other teaching staff and their
respective teaching loads for the curricular unit

[304001] Juliana Campos Lobo - 55h 

[304024] Eduardo Filipe Lourenço Guerreiro - 20h 

Objetivos de Aprendizagem

- Compreender os fundamentos, papéis e responsabilidades associados à assessoria de comunicação,
incluindo ética e responsabilidade profissional.

- Compreender a importância da Comunicação Interna como um elemento essencial para promover a
coesão organizacional e o alinhamento de objetivos entre os seus membros.

- Capacitar para tarefas no âmbito da comunicação de crise.

- Adquirir competências em comunicação digital.

- Dominar técnicas de relacionamento com a imprensa. 

- Obter competências no âmbito das iniciativas de Responsabilidade Social Corporativa e desenvolver
competências estratégicas em Comunicação Corporativa.
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Learning Outcomes of the Curricular Unit

Understand the fundamentals, roles, and responsibilities associated with communication advisory, including
ethics and professional responsibility.

Understand the importance of Internal Communication as an essential element to promote organizational
cohesion and the alignment of objectives among its members.

Develop skills for crisis communication tasks.

Acquire competencies in digital communication.

Master media relations techniques.

Gain competencies in Corporate Social Responsibility (CSR) initiatives and develop strategic skills in
Corporate Communication.

Syllabus (Lim:1000)

1. Introduction to Communication Advisory

2. Internal Communication

3. Crisis Communication

4. Digital Communication

5. Media Relations

6. Corporate Social Responsibility and Communication Strategies
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Demonstration of the syllabus coherence with the curricular units' learning objectives

The coherence between the syllabus contents and the learning objectives of the course is essential to ensure
an effective and meaningful teaching experience for students. In the case of this course unit, the syllabus
covers fundamental aspects of organizational communication such as corporate communication strategies,
press relations, digital communication, crisis management, and corporate social responsibility. These themes
are aligned with the learning objectives, which aim to empower students to understand the essential concepts
of communication consultancy, develop practical skills necessary to work in this field, and critically analyze
the impact of communication practices on organizations. Therefore, the structuring of the syllabus contents
directly supports the achievement of the learning objectives, providing students with the knowledge and skills
necessary for professional practice in this area.

Teaching and learning methodologies specific to the curricular unit in line to the pedagogical model

The teaching and learning methodologies adopted are aligned with a pedagogical model focused on the
development of students? scientific, technical and critical competences. Expository and demonstrative
methodologies are used to deliver and systematise the core theoretical content, complemented by
interrogative methodologies that foster reflection and active student participation. In parallel, an active
learning approach is prioritised, based on the analysis of real and current cases in the field of communication
advisory and on the implementation of practical activities involving the planning, production and
dissemination of organisational communication



PROGRAMA 
Assessoria de Comunicação 

2025-26

INSTITUTO POLITÉCNICO DE VISEU - PROGRAMA(2025-26) 5/6

Evaluation

Expository, demonstrative, interrogative and active methodologies.

ASSESSMENT REGULAR PERIOD Assessment will be based on the completion of 6 individual in-class
assignments (3 mini-tests/quizzes + 3 Public Relations/Communication Advisory case studies), each
weighted at 10%, and 1 individual written test weighted at 40%.

REGULAR EXAM, RESIT/IMPROVEMENT AND FINALIST PERIODS Written test with theoretical and
practical components.

 

INFORMATION REGARDING THE USE OF ARTIFICIAL INTELLIGENCE:

 

Authorised tasks AI tools may be used for brainstorming, planning, writing support and linguistic revision,
intermediate translations and content organisation.

Producing complete assignments without the student?s critical intervention is not permitted. Limit of
AI-generated content AI-generated content may not exceed 30% of the final text of the assignment.

Critical transformation by the student Content generated by AI must be validated, adapted and integrated by
the student. Content used without modification counts towards the established limit.

Mandatory declaration of AI use The following statement must be included at the end of the assignment: "I
declare that I have used the tool (name), version (x,y), exclusively for (purpose), and have critically validated
the results." Omission constitutes academic misconduct.

Failure to comply may result in an additional oral examination, failure, or disciplinary proceedings, in
accordance with the IPV Statutes.
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Demonstration of the coherence between the teaching methodologies and the learning outcomes

The methodology to be applied aims to train professionals with a critical understanding of the contemporary
world and the reality of communication consultancy in its various aspects, enabling them to make and
implement decisions related to this aspect of organizational life. Consequently, an active teaching/learning
methodology will be adopted, notably through the analysis of real and current cases, complemented by
practical work in planning, elaborating, and distributing organizational communication.
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