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Objetivos de Aprendizagem

Entender os conceitos e 0s principios basicos do Marketing;

Compreender o comportamento do consumidor;

Conhecer o conceito de mercado e as bases para uma segmentacdo de mercados;
Conhecer o contexto concorrencial das empresas;

Conhecer as etapas para um planeamento estratégico de marketing;

Compreender os métodos e técnicas de pesquisa de mercados;

Conhecer o contexto internacional da empresa,

Learning Outcomes of the Curricular Unit

Understand the basic concepts and principles of Marketing;
Understand consumer behavior;

Know the market concept and the bases for a market segmentation;
Know the competitive context of companies;

Know the steps for strategic marketing planning;

Understand market research methods and techniques;

Know the company's international contexto.
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Conteudos Programaticos (Lim:1000)

«Conteu

.Marketing Concept

2.The Product Policy

3. Consumer behavior

4.The market

5. Market Segmentation

6. The company's competitive analysis
7.The company's strategic planning

8.The Marketing Information System (S.1.M.)

9.The International Marketing

dos Programaticos para a Pagina da Escola»
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Syllabus (Lim:1000)

«Syll

1.Conceito de Marketing

2.A Politica do Produto

3.0 comportamento do Consumidor

4.0 mercado

5.Segmentacdo de Mercados

6.A andlise concorrencial da empresa

7.0 planeamento estratégico da empresa

8.0 sistema de Informacé&o de Marketing (S.I.M.)
9.0 Marketing Internacional

abus»

Metodologias de Ensino (Avaliagdo incluida; Lim:1000)

Baseia-se em exposicdes tedricas, com participacdo interativa dos alunos, com recurso a debates, estudos
de caso e resolucéo de exercicios. Os alunos serdo avaliados em trés momentos: (1) prova escrita individual
(20%); (2) sintese de pesquisa sobre um temas atribuidos em sede de aula (30%); (3) projeto do Grupo (até
2.000-5.000 palavras), no qual os alunos devem elaborar um plano de marketing (50%).Qualquer evidéncia
de plagio sera punida com a atribuicdo de zero ao elemento de avaliacdo que tenha utilizado indevidamente
textos de terceiros
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Teaching Methodologies (Including evaluation; Lim:1000)

«Teaching Metlt is based on theoretical presentations, with interactive student participation, using debates,
case studies and problem solving. Students will be evaluated in three stages: (1) individual written test (20%);
(2) research synthesis on a theme assigned in the classroom (30%); (3) Group project (up to 2,000-5,000
words), in which students must prepare a marketing plan (50%). Any evidence of plagiarism will be punished
with the assignment of zero to the assessment element that has improperly used texts from the
3rd.hodologies»

Bibliografia de Consulta (Lim:1000)

Kotler, P. e Keller, L.K. (2012). Marketing management: Analysis, planning, and control. New Jersey:
PrenticeHall.

Kotler, P., Kartajaya, H Setiawan, |. (2016). Marketing 4.0: Moving from Traditional to Digital. New
Jersey: Wiley.

Kotler, P. (2008). Marketing para o Século XXI. Lisboa, Editorial Presenca.

Blythe, J. e Megicks, P. (2010). Marketing Planning: Strategy, Environment and Context. New Jersey:
PrenticeHall.

Moutinho, L. e Chien, C. (2008). Problems in Marketing. London, Sage.
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Bibliography (Lim:1000)
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PrenticeHall.

Kotler, P., Kartajaya, H Setiawan, I. (2016). Marketing 4.0: Moving from Traditional to Digital. New
Jersey: Wiley.

Kotler, P. (2008). Marketing para o Século XXI. Lisboa, Editorial Presenca.
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Observacbes

«Observacgbes»

Observations

«Observations»

Observagfes complementares
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